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Creating long-term Advocacy for your brand  
 

1. Creator // Influencer  

2. The power of Advocacy  

a. Sonos, a brand committed to building advocacy    

b. Whalar, The Change Collective  

3. Takeaways 

 

 

Agenda 



Influencer Creator 

Onyi 

Moss 

Digital 
Talent  

https://www.instagram.com/mossonyi/
https://www.instagram.com/mossonyi/


The Creator Economy  

The Creator Economy is a class of businesses built by 

more than 50 million content creators, curators, social 

media influencers, bloggers, and videographers. 2.3 

million people say they’re doing it on a full-time basis 

https://www.euronews.com/next/2022/01/19/turning-clicks-into-cash-why-the-creator-economy-is-booming 



https://influencermarketinghub.com/creator-economy-startups/ 



 

Though being a Creator is not often 

recognized as a legitimate job, 70% of the 

Creators surveyed commit to social media 

work full time.  

 

72% of Creators prefer Instagram as their 

primary content channel, a huge lead 

compared to the second and third place 

platforms: 13% for TikTok and 9% for 

YouTube 

Zahraa 

Berro 

https://www.euronews.com/next/2022/01/19/turning-clicks-into-cash-why-the-creator-economy-is-booming 

https://www.instagram.com/zahraa_hberro/
https://www.instagram.com/zahraa_hberro/


The typical model 

1 

Top Tier  
500k+ followers  

Mid Tier  
150k+ followers  

Lower Mid  
50k+ 

followers 
Micro  
10k+ 
followers 

Budget dependant - this 
is a typical model to 
engage with creators 
and influencers  

 

 
Majority of 
brand 
budgets 
allocated for 
Influencer 
Marketing is 
here   



Section Takeaways  

It’s a job! 
 
Plan 
Produce 
Feedback/Edit 
Distribute 
Measure  
Earn 
 

*The average annual 

income of a USA Creator is 

on par with that of an entry-

level software engineer. 

   
 

 

Influencer Marketing  

 

Is the catch-all term that 
applies to working with 
individuals who have a 
dedicated following across 
social media and have built a 
high level of trust 
 
*77% of these individuals  
depend on sponsorships from 
brands engaging in 
Influencer Marketing  

 

The Creator Economy 
 

Estimated there are 50 

million content creators, 

curators, social media 

influencers, bloggers, and 

videographers.  

 

*$800 million in venture 

capital has also been 

invested into Creator 

Economy startups since 

October 2020 

 



What is Advocacy? 

Building for ongoing brand love  



What can Advocates deliver? 

01 02 03 
Conversation  Education  Awareness 

How do you spark a  
conversation about 
your brand that feels 
natural? If an 
influencer has a 
history of using your 
service/product/brand 
- they can create a 
dialogue about it 

Do you have a product 
or service that requires 
a level of education to 
‘get it’? It’s much easier 
to understand a 
product and its 
functions when use 
cases are told through 
stories  

Are you running a 
charitable event, but 
no one knows about 
it? Maybe you have a 
new retailer that you 
want to to link-out 
to? Advocates can 
regularly update their 
audiences  



Product Storytelling   

‘We know that the number one place to learn 

about Sonos is from a friend you trust. 
 
By partnering with brand advocates, Sonos are 
able to  recreate the experience of discovering 
how easy it is to enjoy all your content with Sonos.  
 
We’re giving a glimpse into how our product 
brings joy and fits into the lives of those with 
whom we share values, and telling that story at 
scale:  SONOS 



How do you plan for Advocacy? 

Step away from the triangle  



Plan for Advocacy 

Community 

Culture Seekers 

Community Community 

Values   Values Values 

Influencer 

Sonos Product: How does it fit into the story? 

Influencer Influencer Influencer Influencer Influencer 

Health & Wellness Entertaining Sports 

SONOS AUDIENCE 

CONTENT THEMES 

 

COMMUNITIES & 

INTERESTS 

 

 

CHOSEN 

ADVOCATE 

REMEMBER  

PRODUCT 

Outdoor Adventures Home Design 



Wild swimming, also known as open 
water swimming, takes place in any 
natural body of water and has a whole 
range of physical health and mental 
health benefits, including boosting 
wellbeing, reducing stress and 
helping a person to be more mindful. 
 
Some amazing groups have been 
pioneering this trend for example - 
The Men’s Pon is a LGBTQ+ 
community who supports body 
positivity and uses their gathering as 
a ways of protesting 
 
 
 
 
 

Wild Swimming 



With the rise of book to programme 
fandoms such as Bridgeron and 
Outlander fans of romance novels are 
carving out space online.  
 
#booktok now has over 42B views on 
TikTok and #romancebooks has over 
1.3B. Bookworms all over the world 
are creating book clubs, hosting read 
alongs and so much more.  
 
They are a community with 
connections to cosplay, art and 
history with bountiful content 
creation possibilities. 

Book Clubs 



How do you brief for Advocacy? 

Move beyond word documents  





 
 

Chosen Advocates   

Justauniform 

Zac Lower 

https://www.instagram.com/justauniform/
https://www.instagram.com/zachlower/?hl=en






The 
Change 
Collective  

 

  

http://www.youtube.com/watch?v=iS9RrfntvIg


The Project  

The Change Collective community at 

launch in 2020 included more than 60 

purpose-driven micro-influencers and 

content creators from around the 

world, who had a combined digital 

footprint of 6.5 million+ followers.   

 



Building your own Advocates    

*Platforms - I recommend Whalar  

*Direct to Talent Agencies - get to know the Talent Managers  

*No budget - spend a lot of time on social media and make friends  
 

Final pointers  

Values // Content // Conversations  

 

*Conversations thrive in communities - this is why they’re the next 

evolution in connecting with creators - watch out for Aaqua  



Thank you!  
 

@JoBurford_ 


