




AMSTEL RADLER CASE STUDY 



AMSTEL RADLER LEMON 

• A PERFECT BLEND OF BEER AND NATURAL GREEK LEMON JUICE 

• THE ULTIMATE REFRESHMENT 

• 2% ALCOHOL 

• INNOVATIVE PRODUCT WITHIN THE BEER CATEGORY 





Our goal was to create an activation: 
 
- inspire people and help them Open their Mood 

 
- get rid of this feeling of “decay” we have every 

Sunday evening 
 

- subtly communicate the refreshing attributes of the 
brand  



… so we came up with No Drama Sundays! 
 

A series of parody episodes that would air every Sunday 
in order to refresh people’s mood while making fun of 

famous movie scenes 
 



We needed the right influencers to complete the perfect mix 



DIONYSIS ATZARAKIS 
 
THOMAS ZABRAS 

21k 

5.3k 

39.8k 

10k 

11.9k 

59.5k 







- Connect the brand character (refreshing) and message (open mood) to a specific 
type of influencers (comedians), so as to enhance the brand + message relevance. 

 
- Create content that can be "consumed" around drinking occasions (indoors/fun)  

 
- Innovation through investment in creative materials of longer duration. 

 
- Reach a wider audience through the influencers' extensive fan base and dedicated 

followers (50K followers Instagram, 60k YouTube) 
 

- Link the main idea to content that's ownable by the influencers. Atzarakis and 
Zabras have extensively created movie-related content both on TV and online. 
Therefore, their type of content was tailor-made to the needs of our idea (No Drama 
Sundays). 



• Influencers overshadowing the brand and the communication messages. 
 

• Retain the balance between content purposes and commercial purposes - too 
much advertising could backfire, especially in the case of influencers and 
their dedicated fan base 
 

• Switching from short-duration spots to long-duration content could result in 
lower completion rate. 
 

• High-value content with low-budget production 



• To create a consistent activation that would run throughout the summer 
season and engage more consumers 
 

• To create high-value content in terms of creativity and humor, while 
communicating product characteristics (2% alc., lemon) 
 

• To pass the refreshing, light-heartedness of the brand through to the 
audience 
 

• Ultimately, to give a refreshing tone to our communication as well 







THE RADLER DIGITIAL ACTIVATION 
 – CONSUMER RESPONDED WITH 2.8M VIEWS 

86% S.O.V WITHIN LNA DIGITAL ENVIROMENT 



 
Stavroula Tzimoulia2 weeks ago 

When the Amstel commercial is a lot better than the last 
Jurassic movie... 

  
 

Archangelos2 weeks ago 
What have you done to me? 2:30 a.m. and I was trying to find 

an open kiosk to buy a Radler 
  
  
  
 

Debbie Candy4 weeks ago 
when you don't swear for getting a Youtube ad, but send it to 
friends as well, so that they can laugh as well. There are still 

brands who trust creativity. Atzarakis for ever! 
  
  
 

Anestis F2 weeks ago 
Level up for Amstel 

  
  

https://www.youtube.com/channel/UC45bvPmdtCldMTYwcbK-4Lw
https://www.youtube.com/channel/UC45bvPmdtCldMTYwcbK-4Lw
https://www.youtube.com/channel/UC45bvPmdtCldMTYwcbK-4Lw
https://www.youtube.com/channel/UC45bvPmdtCldMTYwcbK-4Lw
https://www.youtube.com/watch?v=8gBhUb_-CRU&lc=UgxKV7lCM2dU2uJjU5Z4AaABAg
https://www.youtube.com/watch?v=8gBhUb_-CRU&lc=UgxKV7lCM2dU2uJjU5Z4AaABAg
https://www.youtube.com/channel/UCxY_VInCzNhP7aO3NbQfSYg
https://www.youtube.com/channel/UCxY_VInCzNhP7aO3NbQfSYg
https://www.youtube.com/watch?v=8gBhUb_-CRU&lc=UgwgCS9F8ZR2ig_t26J4AaABAg
https://www.youtube.com/user/supercynicalbiitch
https://www.youtube.com/user/supercynicalbiitch
https://www.youtube.com/watch?v=erLVdpJAWfQ&lc=UgykT2RImh40-1YydhN4AaABAg
https://www.youtube.com/watch?v=erLVdpJAWfQ&lc=UgykT2RImh40-1YydhN4AaABAg
https://www.youtube.com/channel/UCHkQhqWgRm6H3jXNNV-_VPg
https://www.youtube.com/channel/UCHkQhqWgRm6H3jXNNV-_VPg
https://www.youtube.com/channel/UCHkQhqWgRm6H3jXNNV-_VPg
https://www.youtube.com/channel/UCHkQhqWgRm6H3jXNNV-_VPg
https://www.youtube.com/watch?v=HG93AZ5_UEQ&lc=UgzlhNUzDz0rAnPScu54AaABAg
https://www.youtube.com/watch?v=HG93AZ5_UEQ&lc=UgzlhNUzDz0rAnPScu54AaABAg



