
Personal branding on social media 

My story with personal branding on LinkedIn



• International HR executive
• Group Talent management
• Executive coach

• Podcasts and engagement
• Conferences 
• Mastermind group

Corporate career Personal branding on social media



Why personal 

branding?



Personal branding = reputation

Seth Godin

“A brand is the set of expectations, memories, 

stories and relationships that, taken together, 

account for a consumer's decision to choose one 

product or service over another.”

What is the brand you 
want to have?

What you stand for?

What is your uniqueness?

How do you manifest who 
you are online?



Why LinkedIn

- More than four million LinkedIn members 

were hired through the platform in 2019. 

(LinkedIn)

- Four out of five LinkedIn members drive 

business decisions at their companies. 

(LinkedIn)

Career

- In a study of over 5,000 businesses, 

HubSpot found that traffic from LinkedIn 

generated the highest visitor-to-lead 

conversion rate at 2.74%, almost three 

times or 277% higher than both Twitter 

(.69%) and Facebook (.77%). 

(HubSpot)

- LinkedIn is the second most popular 

platform of B2B marketers, followed by 

Facebook. (Social Media Examiner)

Marketing

- In March of 2020, professionals 

watched more than four million hours 

of LinkedIn Learning content -- a 

nearly 50% increase month-over-

month. (LinkedIn)

- LinkedIn received 30 billion sessions 

from its members in 2019. This was a 

year-over-year increase of 27 

percent. (LinkedIn)

Learning

- LinkedIn has more than 690 million 

active users. (LinkedIn).

- In 2019, LinkedIn was voted the most 

trusted network. (Business Insider)

Network

https://news.linkedin.com/2019/January/linkedin-business-momentum-highlights-from-talent-connect
https://business.linkedin.com/marketing-solutions/generate-leads
https://blog.hubspot.com/blog/tabid/6307/bid/30030/linkedin-277-more-effective-for-lead-generation-than-facebook-twitter-new-data.aspx
https://www.mojoweb.com/downloads/social/social-media-report-19.pdf
https://news.linkedin.com/2020/april/linkedin-business-highlights-from-microsoft-s-fy20-q3-earnings
https://news.linkedin.com/2019/January/linkedin-business-momentum-highlights-from-talent-connect
https://news.linkedin.com/2020/april/linkedin-business-highlights-from-microsoft-s-fy20-q3-earnings
https://www.businessinsider.com/linkedin-pinterest-instagram-top-spots-2019-digital-trust-report-facebook-stays-last


What is there for you

To have impactful engagement on social media, you need focus and clarity of your personal brand

Clarity on personal brand

You will be noticed by others, most of them leaders, companies, recruiters…

Network and gain visibility

What will be the result when someone wants to google you?.

Demonstrate your knowledge, experience, credibility, leadership 

Learn from experiment, observing, following, connecting….

Learning

True 

or 

false?
Your LinkedIn profile is your online CV.



Companies

benefit from employee advocacy on social media.

Of the population are active social media 

users (with annual growth of 10%). 

.

Due to COVID 43% of population 

use social media more then 

before

How many of those people are 

your customers, potential 

employees, clients, business 

partners…

51% 43% ?



Hints and tricks

What you stand for?

Reflect and ask for feedback (from 

TRUSTED source)

LinkedIn profile is not online CV. Make it a 

landing page

Who is your target audience? Which of 

their problems you can help them solve?

Create unique content 

– posts, articles, 

videos…

Follow people you admire, learn from 

them, send personalized invitations, 

like posts 

Personal brand

Profile

Target population

Learn and invite

Create content



Thank you!

How Social Media 

Influences Purchase 

Decisions

Let’s connect on LinkedIn!

My contact

gorana.sandric@gmail.com


