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Me €vav Kal LOVO 0TOXO

Tnv mpootacia tng eTatpkic dAUNg...



...KQlL TV avamntuén epmiotoovvng
OLVOLLECOL OTNV ETOALPELO KOIL TO KOLWVO TNC.
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Tda MPAYHATA £XOUV AAAAGEED




O KaTavaAwTng BEAel va paBel yia
TNV ETAIPEIA TTIOCW ATTO TO TTPOIOV

Promise Purpose




To marketing Kai n ermrkowvevia
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2TOLYELO EPEVVALC

e O polo¢ twv Chief Communications Officers otig
MEYOAUTEPEC ETALPELEC TOU KOGHOU avaBadpuileton
otaBepa.

O pOAOG TWV OTEAEXWV ETALPLKWYV UTIOOEGEWV
tonoOeteital o Kovta ota KEvipa AQPnc anodpacewv.



e 84% twv CCOs MayKooHiwe cUPWVOUV OTL CAUEPA N ETALPLKN
$dnun kat n dnpn tovu brand siva adtdppnkteg petafvu Touc.

e Xyebov dUo otouc Tpelc CCOs (62%) cupdwvouv OTL oL
Anpoolec 2xeoelc dStadpapatilouv onNUAVILKOTEPO POAO OE OTL
adopa to status toug oto marketing mix ta teAgvtala xpovlia.



Yrtapxouv OUOKOALEC...




H evvola

™G
CUHHETOXNG



e JUMMETOXN TIAVTA KOl TTaVToU.

To pavipeoto , S
* ElpOOTE TPOKANTIKOL, TIPWTOTUTIOL KOLL

'[n q EKTIANKTIKOL — rtavta!
* ZgKWAUE TS oulnTtNOELS, SNULOUPYOUE

ETILKO lV(DVlOlC eAKUOTLKOUC TitAoug, TpaPfape tnv
PocoXN, MPOowBOULLE TIC MWANOCELG,
SLatnpoupe tn KN pag,
QVATTTUCCOUE TNV EUTTOPLKN EMWVUHLA-
navra.

[MLoTteVOVE OTNV UTTOOTAPLEN — TTAVTAL.

Kat elpoote evwuEvoL Kot
ouvepyalOMOOTE — TTAVTAL.

KwntApla SUvapn pog eival oL TeEAATEC
LLOLG KOLL N ETTLITUY O TOUC — TTAVTAL.
Elpaote anodaclopévol va TIETUXOUUE,
va BeATLwOOUUE, VOl UTIEPEXOU UE —
TavTa.

Mavta AeltoupyoUoOUE LE AUTOV TOV
TPOTO Kol Bt cuveXloOUUE.




WALK THE TALK
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